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BEEF  PROMOTION  AND  RESEARCH  COUNCIL  OF  TEXAS

ScheduIe  of  Net  Assets
(Accr ual  Basis )

Current Year

Fiscal Additions End of Year Minimum Excess

Year (Uses) Net Assets Reserves Reserves

FY15 3,756,757$        3,756,757$        1,500,000$       2,256,757$        

FY16 (1,169,318)           2,587,439         1,500,000         1,087,439          

FY17 (356,746)           2,230,693          1,500,000         730,693             

FY18 104,667             2,335,360          1,500,000         835,360             

FY19 (519,087)            1,816,273           2,000,000        (183,727)            

FY20 1,129,980           2,946,253          2,000,000        946,253             

FY21 1,717,128            4,663,381          2,000,000        2,663,381           

FY22 604,404           5,267,785          2,000,000        3,267,785          

FY23* 225,879             5,493,664         2,000,000        3,493,664         

FY24* (182,980)            5,310,684          2,000,000        3,310,684          

  *  Projected

 -

 1,000,000

 2,000,000

 3,000,000

 4,000,000

 5,000,000

 6,000,000

FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23* FY24*

BPRCT Net Assets

Net Assets Minimum Reserves
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 d
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ra
m

 a
re

a
s:

• 
C

o
n

su
m

e
r 

M
a

rk
e

ti
n

g

• 
N

u
tr
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s
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c
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 c
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c
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 d
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PURPOSE
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v
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 d
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a
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p

e
ri

e
n
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e
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o
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c
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n
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m
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n
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u
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n

c
e
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n
d

 
b

e
e

f 
p

ro
d

u
c

e
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 p
u
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T

 m
e
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h
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n

d
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e
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n
d

 p
u

b
li

c
ly

 e
x

p
re
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 t

h
e

ir
 p

ri
d

e
 f

o
r 

b
e

e
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B

L
T
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ra

n
d

e
d

 m
e

rc
h

a
n

d
is

e
 p

ro
v

id
e
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a

 p
e

rs
o

n
a
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d
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n

d
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x
p

e
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e
n

c
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n
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b

ra
n
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n
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n

d
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e
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n
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g
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o

n
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n
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 c
o

n
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m
e

r 
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y
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ACTION

M
a
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n
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p
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m
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e
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h

e
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L
T

 o
n

li
n

e
 s
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o
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a
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n

d
 e

ffi
c

ie
n
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y

 m
a

k
e

 p
o

p
u
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r 

B
L
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m
e
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h

a
n

d
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e
 a

n
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e
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a
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a

v
a
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a

b
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o
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A
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D
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n
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 p
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c
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n
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a
b
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n
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u
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x
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 p
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o
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h
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c
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 m
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n
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 c
h

o
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p

h
a
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s 
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n
d
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g
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n
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n
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L
T

 b
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n
d
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p
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v
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n
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c
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n
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e

v
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a
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h
e

 s
u

c
c
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m
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h
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ra
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 r
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o
 m

a
x

im
iz

e
 u

se
r 

e
x

p
e

ri
e

n
c

e
 a

n
d

 
e

a
si

ly
 d
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h
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c
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 b
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 p
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re
a

s.

B
LT

 P
A

ID
 

A
D

V
ER

TI
SI

N
G
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 b
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 c
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e
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f 
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e
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c
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a
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s 
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o
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 r
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c
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 p
ro

m
o

ti
o

n
a

l 
a

ss
e

ts
 a

n
d

 p
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 b
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b
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n
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 b
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b
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 c
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c
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c
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 c
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ra
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p
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c
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 c
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 c
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ra
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e
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e
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n
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 c
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o
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in
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 o
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L
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C
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a
b

o
ra

te
 w
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h

 e
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a
b
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e
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e
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a
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n

d
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t 
h
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v

e
 c

o
m
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e
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n
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M
A

R
K

ET
IN

G
 P

LA
N

 F
Y2

4

C
O

N
S

U
M

E
R

 M
A

R
K

E
T
IN

G
P

a
g

e
 3

 o
f 

3

B
LT

 M
ED

IA
 

R
EL

AT
IO

N
S

PURPOSE

M
e

d
ia

 r
e

la
ti

o
n

s 
e

ff
o

rt
s 

p
ro

v
id

e
 o

p
p

o
rt

u
n

it
ie

s 
to

 c
re

a
te

 a
n

d
 p

it
c

h
 n

e
w

sw
o

rt
h

y
 s

to
ri

e
s 

to
 n

e
w

s 
o

u
tl

e
ts

, g
a

in
 m

e
d

ia
 i

m
p

re
ss

io
n

s,
 a

n
d

 c
o

m
m

u
n

ic
a

te
 e

x
p

e
rt

 b
e

e
f 

in
fo

rm
a

ti
o

n
 

a
c

ro
ss

 t
h

e
 s

ta
te

. U
si

n
g

 e
x

p
e

rt
 s

p
o

k
e

sp
e

o
p

le
, c

re
a

ti
n

g
 t

im
e

ly
 m

e
ss

a
g

e
s,

 a
n

d
 p

ro
v

id
in

g
 

re
le

v
a

n
t 

c
o

n
te

n
t 

to
 m

e
d

ia
 o

u
tl

e
ts

 s
e

rv
e

s 
a

s 
a

 p
la

tf
o

rm
 t

o
 c

o
n

v
e

y
 B

L
T

 a
s 

a
 c

re
d

ib
le

 
so

u
rc

e
 o

f 
b

e
e

f 
in

fo
rm

a
ti

o
n

 a
n

d
 i

n
sp

ir
e

 m
o

re
 b

e
e

f 
m

e
a

ls
.

ACTION

• 
C

re
a

te
 u

n
iq

u
e

, p
ro

a
c

ti
v

e
 m

e
d

ia
 c

a
m

p
a

ig
n

s 
to

 f
u

rt
h

e
r 

e
x

te
n

d
 B

L
T

 s
p

o
k

e
sp

e
o

p
le

, 
e

x
p

e
rt

s,
 c

o
n

te
n

t,
 a

n
d

 r
e

c
ip

e
s.

B
LT

 C
O

N
TE

N
T

PURPOSE

B
ra

n
d

e
d

 c
o

n
te

n
t 

is
 a

n
 a

u
th

e
n

ti
c

 w
a

y
 t

o
 i

n
sp

ir
e

, e
d

u
c

a
te

, a
n

d
 m

o
ti

v
a

te
 c

o
n

su
m

e
rs

 
to

 c
o

n
n

e
c

t 
a

n
d

 r
e

m
a

in
 l

o
y

a
l 

to
 a

 b
ra

n
d

. C
re

a
ti

n
g

 u
n

iq
u

e
 c

o
n

te
n

t 
th

a
t 

c
o

n
n

e
c

ts
 

c
o

n
su

m
e

rs
 t

o
 r

e
le

v
a

n
t 

b
e

e
f 

st
o

ri
e

s 
a

n
d

 r
e

c
ip

e
s 

d
ri

v
e

s 
a

ffi
n

it
y

 f
o

r 
th

e
 B

L
T

 b
ra

n
d

 a
n

d
 

b
e

e
f 

m
e

a
ls

. T
h

ro
u

g
h

 e
d

u
c

a
ti

o
n

a
l 

a
n

d
 e

m
o

ti
o

n
a

l 
c

o
n

te
n

t 
e

le
m

e
n

ts
, t

h
e

 b
ra

n
d

 i
s 

p
ro

v
id

in
g

 i
n

sp
ir

a
ti

o
n

 t
o

 a
d

d
re

ss
 c

o
n

su
m

e
r 

n
e

e
d

s 
a

n
d

 c
a

p
ti

v
a

te
 a

n
 a

u
d

ie
n

c
e

.

ACTION
• 

C
re

a
te

 i
n

sp
ir

a
ti

o
n

a
l 

a
n

d
 e

d
u

c
a

ti
o

n
a

l 
b

e
e

f 
c

o
n

te
n

t 
th

ro
u

g
h

 s
ig

n
a

tu
re

 b
ra

n
d

 
c

o
n

te
n

t 
c

a
m

p
a

ig
n

s,
 c

u
st

o
m

 c
o

n
te

n
t 

d
e

v
e

lo
p

m
e

n
t,

 i
n

fl
u

e
n

c
e

r-
c

re
a

te
d

 c
a

m
p

a
ig

n
s,

 
p

h
o

to
g

ra
p

h
y,

 a
n

d
 v

id
e

o
 s

to
ry

te
ll

in
g

.

• 
B

u
il

d
 r

e
la

ti
o

n
sh

ip
s 

w
it

h
 a

n
d

 a
c

ti
v

a
te

 r
e

le
v

a
n

t 
d

ig
it

a
l 

in
fl

u
e

n
c

e
rs

 t
o

 s
h

a
re

 b
e

e
f 

re
c

ip
e

s,
 i

n
fo

rm
a

ti
o

n
, a

n
d

 e
d

u
c

a
ti

o
n

.

• 
C

re
a

te
 c

o
n

te
n

t 
fo

r,
 m

a
n

a
g

e
, a

n
d

 e
n

g
a

g
e

 w
it

h
 t

h
e

 B
L

T
 s

o
c

ia
l 

c
o

m
m

u
n

it
y.

 

IN
FO

R
M

AT
IO

N
 

D
IS

SE
M

IN
AT

IO
N

PURPOSE

A
s 

T
B

C
 c

o
n

ti
n

u
e

s 
to

 i
d

e
n

ti
fy

 b
e

e
f 

a
d

v
o

c
a

te
s,

 t
h

e
re

 i
s 

a
n

 o
p

p
o

rt
u

n
it

y
 t

o
 i

n
c

re
a

se
 t

h
e

 
a

v
a

il
a

b
il

it
y

 a
n

d
 a

c
c

e
ss

ib
il

it
y

 o
f 

sc
ie

n
c

e
-b

a
se

d
 b

e
e

f 
m

a
te

ri
a

ls
. P

u
b

li
c

 a
c

c
e

ss
ib

il
it

y
 o

f 
b

e
e

f 
e

d
u

c
a

ti
o

n
a

l 
m

a
te

ri
a

ls
 p

ro
v

id
e

s 
th

ir
d

-p
a

rt
y

 e
n

d
o

rs
e

m
e

n
ts

 o
f 

o
u

r 
c

o
n

te
n

t 
b

y
 a

ll
o

w
in

g
 

in
fl

u
e

n
c

e
rs

 t
o

 e
a

si
ly

 v
ie

w
, o

rd
e

r,
 a

n
d

 d
o

w
n

lo
a

d
 t

h
e

 m
o

st
 u

p
-t

o
-d

a
te

 b
e

e
f 

in
fo

rm
a

ti
o

n
 

m
a

d
e

 a
v

a
il

a
b

le
 b

y
 t

h
e

 B
e

e
f 

C
h

e
c

k
o

ff
. T

h
e

 i
n

c
re

a
se

d
 d

is
tr

ib
u

ti
o

n
 o

f 
e

d
u

c
a

ti
o

n
a

l 
m

a
te

ri
a

ls
 b

y
 i

n
fl

u
e

n
c

e
rs

 u
lt

im
a

te
ly

 e
m

p
o

w
e

rs
 m

o
re

 c
o

n
su

m
e

rs
 t

o
 p

u
rc

h
a

se
, p

re
p

a
re

, 
a

n
d

 e
a

t 
b

e
e

f.
 

ACTION

• 
E

n
su

re
 b

e
e

f 
m

a
te

ri
a

ls
 a

re
 a

v
a

il
a

b
le

 a
n

d
 e

a
si

ly
 a

c
c

e
ss

ib
le

 f
o

r 
b

e
e

f 
a

d
v

o
c

a
te

s 
a

n
d

 
in

fl
u

e
n

c
e

rs
 t

o
 d

is
se

m
in

a
te

 t
o

 t
h

e
ir

 r
e

sp
e

c
ti

v
e

 t
a

rg
e

t 
a

u
d

ie
n

c
e

s.
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M
A

R
K

ET
IN

G
 P

LA
N

 F
Y2

4

L
R

P
 S

T
R

A
T
E
G

IC
 I

N
IT

IA
T
IV

E
S

:

B
U

D
G

E
T
:

N
U

T
R

IT
IO

N
 &

 H
E
A

LT
H

 I
N

F
L
U

E
N

C
E
R

 O
U

T
R

E
A

C
H

P
a

g
e

 1
 o

f 
2

H
EA

LT
H

 

P
R

O
FE

SS
IO

N
A

L 

O
U

TR
EA

C
H

PURPOSE

H
e

a
lt

h
 p

ro
fe

ss
io

n
a

ls
 p

ro
v

id
e

 n
u

tr
it

io
n

 r
e

c
o

m
m

e
n

d
a

ti
o

n
s 

to
 c

o
n

su
m

e
rs

 a
n

d
 o

ft
e

n
  

la
c

k
 k

n
o

w
le

d
g

e
 a

b
o

u
t 

b
e

e
f 

a
n

d
 b

e
e

f 
p

ro
d

u
c

ti
o

n
. T

h
ro

u
g

h
 a

li
g

n
m

e
n

t 
w

it
h

 t
ru

st
e

d
 

h
e

a
lt

h
 p

ro
fe

ss
io

n
a

l 
m

e
m

b
e

rs
h

ip
 o

rg
a

n
iz

a
ti

o
n

s 
a

n
d

 d
is

se
m

in
a

ti
o

n
 o

f 
sc

ie
n

c
e

-b
a

se
d

  
in

fo
rm

a
ti

o
n

, T
B

C
 e

d
u

c
a

te
s 

a
n

d
 e

q
u

ip
s 

h
e

a
lt

h
c

a
re

 p
ro

v
id

e
rs

 a
n

d
 n

u
tr

it
io

n
 

p
ro

fe
ss

io
n

a
ls

 w
it

h
 a

c
c

u
ra

te
 b

e
e

f 
in

fo
rm

a
ti

o
n

. I
n

 t
u

rn
, n

u
tr

it
io

n
 p

ro
fe

ss
io

n
a

ls
 a

re
 m

o
re

 
c

o
m

fo
rt

a
b

le
 r

e
c

o
m

m
e

n
d

in
g

 b
e

e
f 

a
s 

p
a

rt
 o

f 
a

 h
e

a
lt

h
y,

 s
u

st
a

in
a

b
le

 d
ie

t,
 a

n
d

 c
o

n
su

m
e

rs
 

b
e

c
o

m
e

 m
o

re
 c

o
n

fi
d

e
n

t 
p

u
rc

h
a

si
n

g
, p

re
p

a
ri

n
g

, a
n

d
 r

e
g

u
la

rl
y

 c
o

n
su

m
in

g
 b

e
e

f.

ACTION

• 
E

d
u

c
a

te
 c

re
d

e
n

ti
a

le
d

 h
e

a
lt

h
 p

ro
fe

ss
io

n
a

ls
 u

si
n

g
 e

v
id

e
n

c
e

-b
a

se
d

 i
n

fo
rm

a
ti

o
n

 b
y

 
e

x
h

ib
it

in
g

 a
n

d
 p

re
se

n
ti

n
g

 a
t 

m
e

e
ti

n
g

s 
a

n
d

 c
o

n
fe

re
n

c
e

s 
a

n
d

 p
ro

v
id

in
g

 c
o

n
ti

n
u

in
g

 
e

d
u

c
a

ti
o

n
 o

p
p

o
rt

u
n

it
ie

s.

• 
P

ro
m

o
te

 T
B

C
 r

e
so

u
rc

e
s,

 i
n

c
lu

d
in

g
 p

a
ti

e
n

t 
e

d
u

c
a

ti
o

n
 m

a
te

ri
a

ls
 a

n
d

 b
a

la
n

c
e

d
 b

e
e

f 
re

c
ip

e
s.

• 
B

u
il

d
, m

a
in

ta
in

, a
n

d
 t

ra
c

k
 r

e
la

ti
o

n
sh

ip
s 

w
it

h
 t

a
rg

e
te

d
 h

e
a

lt
h

 p
ro

fe
ss

io
n

a
ls

. 

• 
P

ro
v

id
e

 e
xc

lu
si

v
e

 e
d

u
c

a
ti

o
n

, e
n

g
a

g
e

m
e

n
t,

 a
n

d
 b

e
e

f 
a

d
v

o
c

a
c

y
 o

p
p

o
rt

u
n

it
ie

s 
to

 
th

o
u

g
h

t 
le

a
d

e
rs

 a
n

d
 k

e
y

 i
n

fl
u

e
n

c
e

rs
. 

M
ED

IC
A

L 

O
FF

IC
E 

O
U

TR
EA

C
H

PURPOSE

D
o

c
to

rs
 o

ft
e

n
 a

d
v

is
e

 p
a

ti
e

n
ts

 w
it

h
 h

ig
h

 c
h

o
le

st
e

ro
l 

a
n

d
 o

th
e

r 
h

e
a

rt
-r

e
la

te
d

 c
o

n
d

it
io

n
s 

to
 l

im
it

 o
r 

e
li

m
in

a
te

 b
e

e
f 

fr
o

m
 t

h
e

ir
 d

ie
t.

 T
h

ro
u

g
h

 t
h

is
 p

ro
g

ra
m

, d
o

c
to

rs
 l

e
a

rn
 

th
a

t 
sc

ie
n

ti
fi

c
 r

e
se

a
rc

h
 s

u
p

p
o

rt
s 

th
e

 i
n

c
lu

si
o

n
 o

f 
b

e
e

f 
in

 a
 h

e
a

lt
h

y
 d

ie
t 

fo
r 

d
is

e
a

se
 

p
re

v
e

n
ti

o
n

 a
n

d
 m

a
n

a
g

e
m

e
n

t.
 I

n
 t

u
rn

, c
o

n
su

m
e

rs
 r

e
c

e
iv

e
 f

e
w

e
r 

d
ie

t 
re

st
ri

c
ti

o
n

 
re

c
o

m
m

e
n

d
a

ti
o

n
s,

 w
h

ic
h

 m
a

y
 l

e
a

d
 t

o
 b

e
tt

e
r 

c
o

m
p

li
a

n
c

e
 a

n
d

 t
h

e
 f

re
e

d
o

m
 t

o
 c

o
n

ti
n

u
e

 
e

a
ti

n
g

 b
e

e
f 

w
h

il
e

 f
o

ll
o

w
in

g
 p

h
y

si
c

ia
n

 g
u

id
e

li
n

e
s.

ACTION

• 
U

ti
li

ze
 a

 p
h

a
rm

a
c

e
u

ti
c

a
l 

sa
le

s 
m

o
d

e
l 

to
 e

d
u

c
a

te
 a

n
d

 b
u

il
d

 r
e

la
ti

o
n

sh
ip

s 
w

it
h

 p
ri

m
a

ry
 

c
a

re
 m

e
d

ic
a

l 
p

ro
fe

ss
io

n
a

ls
 w

h
o

 t
e

n
d

 t
o

 r
e

c
o

m
m

e
n

d
 l

im
it

in
g

 r
e

d
 m

e
a

t.

• 
P

ro
m

o
te

 T
B

C
-d

e
v

e
lo

p
e

d
 c

o
m

p
le

m
e

n
ta

ry
 p

a
ti

e
n

t 
e

d
u

c
a

ti
o

n
a

l 
m

a
te

ri
a

ls
 f

o
r 

u
se

 i
n

 
m

e
d

ic
a

l 
p

ra
c

ti
c

e
s.

• 
Id

e
n

ti
fy

 a
n

d
 s

tr
e

n
g

th
e

n
 r

e
la

ti
o

n
sh

ip
s 

w
it

h
 h

ig
h

ly
-r

e
sp

e
c

te
d

 p
h

y
si

c
ia

n
s 

to
 e

q
u

ip
 a

n
d

 
e

n
c

o
u

ra
g

e
 t

h
e

m
 t

o
 p

ro
v

id
e

 p
e

e
r 

te
st

im
o

n
y

 o
f 

b
e

e
f’

s 
ro

le
 i

n
 a

 h
e

a
lt

h
y

 d
ie

t.
 

• 
E

n
su

re
 b

e
e

f’
s 

in
c

lu
si

o
n

 i
n

 
d

ie
ta

ry
 r

e
c

o
m

m
e

n
d

a
ti

o
n

s.

• 
R

e
in

fo
rc

e
 b

e
e

f’
s 

p
o

si
ti

v
e

 
su

st
a

in
a

b
il

it
y

 m
e

ss
a

g
e

.

• 
A

li
g

n
 a

n
d

 c
o

ll
a

b
o

ra
te

 w
it

h
 

p
a

rt
n

e
rs

 t
o

 t
e

ll
 t

h
e

 p
o

si
ti

v
e

 
st

o
ry

 o
f 

b
e

e
f 

a
n

d
 b

e
e

f 
p

ro
d

u
c

ti
o

n
.

• 
P

ro
m

o
te

 t
h

e
 r

o
le

 o
f 

b
e

e
f 

in
 a

 
h

e
a

lt
h

y
 a

n
d

 s
u

st
a

in
a

b
le

 d
ie

t.

TB
C

 
=

$1
9

2,
50

0

B
PR

C
T

=
$1

,5
28

,3
0

0

TO
TA

L
=

$1
,7

20
,8

0
0

16

 



 

M
A

R
K

ET
IN

G
 P

LA
N

 F
Y2

4

N
U

T
R

IT
IO

N
 &

 H
E
A

LT
H

 I
N

F
L
U

E
N

C
E
R

 O
U

T
R

E
A

C
H

P
a

g
e

 2
 o

f 
2

N
U

TR
IT

IO
N

 

C
O

N
TE

N
T

PURPOSE

E
v

id
e

n
c

e
-b

a
se

d
 n

u
tr

it
io

n
 a

n
d

 h
e

a
lt

h
 c

o
n

te
n

t 
a

n
d

 c
u

rr
ic

u
lu

m
 i

s 
e

ss
e

n
ti

a
l 

to
 e

d
u

c
a

ti
n

g
 

c
o

n
su

m
e

rs
 a

n
d

 i
n

fl
u

e
n

c
e

rs
 o

n
 b

e
e

f’
s 

ro
le

 i
n

 a
 h

e
a

lt
h

y
 d

ie
t.

 T
B

C
’s

 t
e

a
m

 o
f 

n
u

tr
it

io
n

 
p

ro
fe

ss
io

n
a

ls
 e

n
su

re
 n

u
tr

it
io

n
 c

o
n

te
n

t 
is

 a
v

a
il

a
b

le
 f

o
r 

u
se

 a
c

ro
ss

 a
ll

 p
ro

g
ra

m
 a

re
a

s.
 

R
e

le
v

a
n

t 
a

n
d

 a
c

c
u

ra
te

 c
o

n
te

n
t 

h
e

lp
 m

a
in

ta
in

 T
B

C
’s

 c
re

d
ib

il
it

y
 a

s 
a

 t
ru

st
e

d
 s

o
u

rc
e

 o
f 

in
fo

rm
a

ti
o

n
.

ACTION

• 
D

e
v

e
lo

p
 a

n
d

 u
p

d
a

te
 c

o
n

te
n

t 
c

o
n

ta
in

in
g

 b
e

e
f 

n
u

tr
it

io
n

 i
n

fo
rm

a
ti

o
n

. 

• 
E

n
su

re
 a

ll
 T

B
C

 r
e

c
ip

e
s 

a
re

 a
c

c
o

m
p

a
n

ie
d

 b
y

 a
c

c
u

ra
te

 n
u

tr
ie

n
t 

a
n

a
ly

si
s 

in
fo

rm
a

ti
o

n
. 

H
EA

LT
H

 

ED
U

C
AT

O
R

 

O
U

TR
EA

C
H

PURPOSE

N
u

tr
it

io
n

 e
d

u
c

a
ti

o
n

 m
a

te
ri

a
ls

 g
e

n
e

ra
ll

y
 d

o
 n

o
t 

d
e

p
ic

t 
b

e
e

f 
in

 a
 p

o
si

ti
v

e
 l

ig
h

t,
 

w
h

ic
h

 r
e

in
fo

rc
e

s 
a

 n
e

g
a

ti
v

e
 h

e
a

lt
h

 i
m

a
g

e
 f

o
r 

b
e

e
f.

 T
h

ro
u

g
h

 t
h

is
 p

ro
g

ra
m

 o
u

tr
e

a
c

h
, 

e
d

u
c

a
to

rs
 a

re
 e

m
p

o
w

e
re

d
 t

o
 h

ig
h

li
g

h
t 

b
e

e
f’

s 
ro

le
 i

n
 a

 h
e

a
lt

h
y

 l
if

e
st

y
le

 b
y

 u
si

n
g

 T
B

C
’s

 
a

g
e

-a
p

p
ro

p
ri

a
te

 a
n

d
 v

is
u

a
ll

y
 a

p
p

e
a

li
n

g
 m

a
te

ri
a

ls
 a

n
d

 a
c

ti
v

it
ie

s.
 A

s 
a

 r
e

su
lt

, t
h

e
 n

e
x

t 
g

e
n

e
ra

ti
o

n
 w

il
l 

h
a

v
e

 a
 p

o
si

ti
v

e
 p

e
rc

e
p

ti
o

n
 o

f 
b

e
e

f 
n

u
tr

it
io

n
 a

n
d

 p
ro

d
u

c
ti

o
n

.

ACTION
• 

P
ro

m
o

te
 a

n
d

 d
is

tr
ib

u
te

 b
e

e
f-

c
e

n
tr

ic
 M

y
P

la
te

 m
a

te
ri

a
ls

, a
c

ti
v

it
ie

s,
 a

n
d

 T
e

x
a

s 
E

ss
e

n
ti

a
l 

K
n

o
w

le
d

g
e

 a
n

d
 S

k
il

ls
-b

a
se

d
 n

u
tr

it
io

n
 a

n
d

 b
e

e
f 

p
ro

d
u

c
ti

o
n

 c
u

rr
ic

u
lu

m
 t

o
 h

e
a

lt
h

 
e

d
u

c
a

to
rs

 b
y

 e
x

h
ib

it
in

g
 a

n
d

 p
re

se
n

ti
n

g
 a

t 
m

e
e

ti
n

g
s 

a
n

d
 c

o
n

fe
re

n
c

e
s.

• 
D

ri
v

e
 a

d
o

p
ti

o
n

 o
f 

th
e

 S
p

o
rt

s 
N

u
tr

it
io

n
 G

a
m

e
 P

la
n

 p
ro

g
ra

m
 a

m
o

n
g

 h
ig

h
 s

c
h

o
o

l 
a

n
d

 
c

o
ll

e
g

ia
te

-l
e

v
e

l 
a

th
le

ti
c

 p
ro

g
ra

m
s.

• 
B

u
il

d
, m

a
in

ta
in

, a
n

d
 t

ra
c

k
 r

e
la

ti
o

n
sh

ip
s 

w
it

h
 t

a
rg

e
te

d
 h

e
a

lt
h

 e
d

u
c

a
to

rs
. 

H
EA

LT
H

 &
 

N
U

TR
IT

IO
N

 

IN
D

U
ST

R
Y 

M
EE

TI
N

G
S

PURPOSE

S
ta

ff
 a

tt
e

n
d

 i
n

d
u

st
ry

 m
e

e
ti

n
g

s 
to

 s
ta

y
 c

u
rr

e
n

t 
o

n
 i

n
d

u
st

ry
 r

e
se

a
rc

h
 a

n
d

 i
n

fo
rm

a
ti

o
n

, 
m

a
rk

e
ti

n
g

 t
re

n
d

s,
 a

n
d

 n
a

ti
o

n
a

l 
p

ro
g

ra
m

s.

ACTION

• 
A

tt
e

n
d

 i
n

d
u

st
ry

 o
rg

a
n

iz
a

ti
o

n
 m

e
e

ti
n

g
s 

to
 d

e
v

e
lo

p
 s

tr
a

te
g

ic
 b

e
e

f 
n

u
tr

it
io

n
 a

n
d

 
h

e
a

lt
h

 p
ro

g
ra

m
s.
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M
A

R
K

ET
IN

G
 P

LA
N

 F
Y2

4

L
R

P
 S

T
R

A
T
E
G

IC
 I

N
IT

IA
T
IV

E
S

:

B
U

D
G

E
T
:

C
H

A
N

N
E
L
 M

A
R

K
E
T
IN

G
P

a
g

e
 1

 o
f 

1

R
ET

A
IL

 

EN
G

A
G

EM
EN

T

PURPOSE

R
e

ta
il

e
rs

 p
la

y
 a

 c
ri

ti
c

a
l 

ro
le

 i
n

 h
e

lp
in

g
 t

h
e

ir
 c

u
st

o
m

e
rs

 m
a

k
e

 i
n

fo
rm

e
d

 p
u

rc
h

a
si

n
g

 
d

e
c

is
io

n
s.

 A
s 

a
 t

ru
st

e
d

 r
e

so
u

rc
e

 f
o

r 
re

le
v

a
n

t 
b

e
e

f 
in

fo
rm

a
ti

o
n

, T
B

C
 w

il
l 

e
n

su
re

 r
e

ta
il

e
rs

 
u

n
d

e
rs

ta
n

d
 c

o
n

su
m

e
r 

n
e

e
d

s 
a

n
d

 a
re

 k
n

o
w

le
d

g
e

a
b

le
 a

n
d

 c
o

n
fi

d
e

n
t 

in
 c

o
m

m
u

n
ic

a
ti

n
g

 
b

e
e

f 
m

e
ss

a
g

e
s.

 

ACTION

• 
D

e
v

e
lo

p
 a

n
d

 m
a

in
ta

in
 r

e
la

ti
o

n
sh

ip
s 

w
it

h
 r

e
ta

il
 g

ro
c

e
rs

 t
o

 b
u

il
d

 a
w

a
re

n
e

ss
 o

f 
B

L
T

 a
n

d
 

T
B

C
 a

s 
a

 c
re

d
ib

le
 r

e
so

u
rc

e
 f

o
r 

b
e

e
f 

in
fo

rm
a

ti
o

n
. 

• 
P

ro
v

id
e

 c
u

li
n

a
ry

 a
n

d
 b

e
e

f 
p

ro
d

u
c

ti
o

n
 e

d
u

c
a

ti
o

n
 t

h
ro

u
g

h
 T

B
C

-h
o

st
e

d
 i

m
m

e
rs

io
n

 
e

x
p

e
ri

e
n

c
e

s,
 t

ra
d

e
 s

h
o

w
s,

 a
n

d
 e

v
e

n
ts

. 

• 
L

e
v

e
ra

g
e

 m
a

rk
e

t 
re

se
a

rc
h

 a
n

d
 p

ro
d

u
c

t 
e

x
p

e
rt

is
e

 t
o

 e
n

h
a

n
c

e
 t

h
e

 m
a

rk
e

ti
n

g
 a

n
d

 
m

e
rc

h
a

n
d

is
in

g
 o

f 
b

e
e

f.

C
H

A
N

N
EL

 

IN
D

U
ST

R
Y 

M
EE

TI
N

G
S

PURPOSE

S
ta

ff
 a

tt
e

n
d

 i
n

d
u

st
ry

 m
e

e
ti

n
g

s 
to

 s
ta

y
 c

u
rr

e
n

t 
o

n
 i

n
d

u
st

ry
 r

e
se

a
rc

h
 a

n
d

 i
n

fo
rm

a
ti

o
n

, 
m

a
rk

e
ti

n
g

 t
re

n
d

s,
 a

n
d

 n
a

ti
o

n
a

l 
p

ro
g

ra
m

s.
 

ACTION
• 

A
tt

e
n

d
 i

n
d

u
st

ry
 o

rg
a

n
iz

a
ti

o
n

 m
e

e
ti

n
g

s 
to

 d
e

v
e

lo
p

 s
tr

a
te

g
ic

 r
e

ta
il

 a
n

d
 c

u
li

n
a

ry
 

m
a

rk
e

ti
n

g
 p

ro
g

ra
m

s.

FO
O

D
SE

R
V

IC
E 

ED
U

C
AT

IO
N

PURPOSE

F
o

o
d

se
rv

ic
e

 o
p

e
ra

to
rs

 i
n

fl
u

e
n

c
e

 c
o

n
su

m
e

rs
 t

h
ro

u
g

h
 m

e
n

u
 c

h
o

ic
e

s,
 w

h
il

e
 b

e
e

f 
a

n
d

 
b

e
e

f 
p

ro
d

u
c

ti
o

n
 e

d
u

c
a

ti
o

n
 p

ro
v

id
e

s 
a

 s
o

li
d

 f
o

u
n

d
a

ti
o

n
 o

f 
k

n
o

w
le

d
g

e
 f

o
r 

in
fl

u
e

n
ti

a
l 

Te
x

a
s 

c
h

e
fs

. T
B

C
’s

 r
e

p
u

ta
ti

o
n

 a
s 

a
 t

ru
st

e
d

 r
e

so
u

rc
e

 o
f 

b
e

e
f 

in
fo

rm
a

ti
o

n
 f

o
r 

th
e

se
 

fo
o

d
se

rv
ic

e
 p

ro
fe

ss
io

n
a

ls
 e

n
su

re
s 

b
e

e
f 

w
il

l 
m

a
in

ta
in

 a
 l

e
a

d
in

g
 r

o
le

 f
o

r 
p

ro
fe

ss
io

n
a

l 
c

h
e

fs
, f

u
tu

re
 c

h
e

fs
, a

n
d

 c
u

li
n

a
ry

 c
h

e
f 

in
st

ru
c

to
rs

. 

ACTION

• 
B

u
il

d
, m

a
in

ta
in

, a
n

d
 t

ra
c

k
 r

e
la

ti
o

n
sh

ip
s 

w
it

h
 p

ro
fe

ss
io

n
a

l 
c

h
e

fs
, p

o
st

-s
e

c
o

n
d

a
ry

 
c

u
li

n
a

ry
 s

c
h

o
o

ls
, a

n
d

 r
e

st
a

u
ra

n
t 

in
d

u
st

ry
 m

e
m

b
e

rs
h

ip
 o

rg
a

n
iz

a
ti

o
n

s.

• 
E

n
g

a
g

e
 a

n
d

 e
d

u
c

a
te

 p
ro

fe
ss

io
n

a
l 

c
h

e
fs

, c
h

e
f 

in
st

ru
c

to
rs

, a
n

d
 s

tu
d

e
n

ts
 t

h
ro

u
g

h
 

c
u

li
n

a
ry

 a
n

d
 p

ro
d

u
c

ti
o

n
 i

m
m

e
rs

io
n

 e
x

p
e

ri
e

n
c

e
s,

 f
o

o
d

se
rv

ic
e

 c
o

n
fe

re
n

c
e

s,
 a

n
d

 
fe

st
iv

a
ls

.

• 
R

e
in

fo
rc

e
 b

e
e

f’
s 

p
o

si
ti

v
e

 
su

st
a

in
a

b
il

it
y

 m
e

ss
a

g
e

.

• 
A

li
g

n
 a

n
d

 c
o

ll
a

b
o

ra
te

 w
it

h
 

p
a

rt
n

e
rs

 t
o

 t
e

ll
 t

h
e

 p
o

si
ti

v
e

 
st

o
ry

 o
f 

b
e

e
f 

a
n

d
 b

e
e

f 
p

ro
d

u
c

ti
o

n
. 

• 
P

ro
m

o
te

 t
h

e
 r

o
le

 o
f 

b
e

e
f 

in
 a

 
h

e
a

lt
h

y
 a

n
d

 s
u

st
a

in
a

b
le

 d
ie

t.

• 
L

e
v

e
ra

g
e

 p
a

rt
n

e
rs

 t
o

 c
a

p
it

a
li

ze
 

o
n

 i
n

n
o

v
a

ti
v

e
 a

n
d

 c
o

n
v

e
n

ie
n

t 
b

e
e

f 
p

u
rc

h
a

si
n

g
 e

x
p

e
ri

e
n

c
e

s.

TB
C

 
=

$6
6

,7
0

0

B
PR

C
T

=
$5

29
,3

0
0

TO
TA

L
=

$5
9

6
,0

0
0
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M
A

R
K

ET
IN

G
 P

LA
N

 F
Y2

4

L
R

P
 S

T
R

A
T
E
G

IC
 I

N
IT

IA
T
IV

E
S

:

B
U

D
G

E
T
:

IN
D

U
S

T
R

Y
 A

D
V

O
C

A
C

Y
 &

 E
D

U
C

A
T
IO

N
 

P
a

g
e

 1
 o

f 
3

P
R

O
D

U
C

TI
O

N
 

C
O

N
TE

N
T 

&
 

IM
M

ER
SI

O
N

PURPOSE

M
a

rk
e

ti
n

g
 r

e
se

a
rc

h
 s

h
o

w
s 

b
e

e
f 

p
ro

d
u

c
ti

o
n

 p
ra

c
ti

c
e

s 
a

re
 a

 g
ro

w
in

g
 c

o
n

su
m

e
r 

c
o

n
c

e
rn

. B
y

 e
x

p
e

ri
e

n
c

in
g

 t
h

e
 b

e
e

f 
in

d
u

st
ry

, a
u

d
ie

n
c

e
s 

b
u

il
d

 t
ru

st
 t

h
a

t 
th

o
se

 
in

v
o

lv
e

d
 i

n
 t

h
e

 b
e

e
f 

in
d

u
st

ry
 a

re
 a

lt
ru

is
ti

c
a

ll
y

 p
ro

d
u

c
in

g
 a

 s
a

fe
 a

n
d

 w
h

o
le

so
m

e
 

p
ro

d
u

c
t.

 T
h

is
 l

e
a

d
s 

to
 f

u
rt

h
e

r 
a

d
v

o
c

a
c

y
 i

n
 t

h
e

ir
 r

e
sp

e
c

ti
v

e
 s

p
h

e
re

s 
o

f 
in

fl
u

e
n

c
e

 a
n

d
 

T
B

C
 e

n
g

a
g

e
m

e
n

t 
a

s 
a

 t
ru

st
e

d
 b

e
e

f 
re

so
u

rc
e

. 

ACTION

• 
Im

p
le

m
e

n
t 

a
n

d
 i

m
p

ro
v

e
 t

h
e

 R
a

w
 T

ru
th

 A
b

o
u

t 
B

e
e

f 
p

la
tf

o
rm

 a
n

d
 P

a
st

u
re

 t
o

 
P

la
te

 e
x

p
e

ri
e

n
c

e
s 

to
 a

c
ti

v
e

ly
 e

n
g

a
g

e
 l

e
a

rn
e

rs
.

• 
D

e
v

e
lo

p
 a

n
d

 h
o

st
 P

a
st

u
re

 t
o

 P
la

te
 e

x
p

e
ri

e
n

c
e

s.

• 
D

e
v

e
lo

p
 a

n
d

 u
p

d
a

te
 b

e
e

f 
p

ro
d

u
c

ti
o

n
 m

a
te

ri
a

ls
 f

o
r 

c
o

n
su

m
e

r 
a

n
d

 i
n

fl
u

e
n

c
e

r 
a

u
d

ie
n

c
e

s.

C
R

IS
IS

 

C
O

M
M

U
N

IC
AT

IO
N

S 

(T
B

C
 O

N
LY

)
PURPOSE

W
h

e
n

 c
h

a
ll

e
n

g
in

g
 i

ss
u

e
s 

a
ri

se
, t

h
e

y
 c

a
n

 t
h

re
a

te
n

 t
h

e
 v

ia
b

il
it

y
 a

n
d

 d
e

m
a

n
d

 f
o

r 
b

e
e

f.
 P

re
p

a
ra

ti
o

n
, c

o
m

m
u

n
ic

a
ti

o
n

, a
n

d
 c

o
o

rd
in

a
te

d
 a

c
ti

o
n

 a
re

 i
m

p
o

rt
a

n
t 

to
 

p
ro

te
c

t 
T

B
C

’s
 a

n
d

 t
h

e
 T

e
x

a
s 

b
e

e
f 

in
d

u
st

ry
’s

 i
m

a
g

e
, s

ta
k

e
h

o
ld

e
rs

, a
n

d
 p

ro
d

u
c

t.
 

ACTION
• 

Im
p

le
m

e
n

t 
a

n
d

 m
a

in
ta

in
 i

ss
u

e
s 

a
n

d
 c

ri
si

s 
m

a
n

a
g

e
m

e
n

t 
p

la
n

 f
o

r 
T

B
C

 a
n

d
 t

h
e

 
Te

x
a

s 
B

e
e

f 
Is

su
e

s 
Te

a
m

. 

• 
M

o
n

it
o

r,
 p

ro
a

c
ti

v
e

ly
 p

re
p

a
re

, a
n

d
 c

o
o

rd
in

a
te

 m
e

d
ia

 a
n

d
 p

u
b

li
c

 r
e

sp
o

n
se

s 
to

 h
o

t-
to

p
ic

 i
ss

u
e

s 
th

re
a

te
n

in
g

 t
h

e
 c

re
d

ib
il

it
y

 o
f 

th
e

 b
e

e
f 

in
d

u
st

ry
, T

B
C

, a
n

d
 B

L
T

. 

IS
SU

ES
 &

 

R
EP

U
TA

TI
O

N
 

M
A

N
A

G
EM

EN
T

PURPOSE

P
re

p
a

ra
ti

o
n

 a
n

d
 c

o
m

m
u

n
ic

a
ti

o
n

 d
u

ri
n

g
 m

o
m

e
n

ts
 o

f 
p

u
b

li
c

 a
n

d
 m

e
d

ia
 i

n
te

re
st

 
a

re
 i

m
p

o
rt

a
n

t 
to

 m
a

in
ta

in
in

g
 c

o
n

fi
d

e
n

c
e

 i
n

 t
h

e
 b

e
e

f 
in

d
u

st
ry

 a
n

d
 d

e
m

a
n

d
 f

o
r 

b
e

e
f.

 C
re

d
ib

le
, t

ra
n

sp
a

re
n

t,
 t

im
e

ly
, a

n
d

 c
o

o
rd

in
a

te
d

 r
e

sp
o

n
se

s 
a

re
 e

ss
e

n
ti

a
l 

to
 t

h
e

 
su

c
c

e
ss

 o
f 

T
B

C
 a

n
d

 t
h

e
 c

o
ll

e
c

ti
v

e
 b

e
e

f 
in

d
u

st
ry

.  

ACTION

• 
M

a
in

ta
in

 a
n

d
 e

n
h

a
n

c
e

 c
o

o
rd

in
a

te
d

 r
e

sp
o

n
se

 p
la

n
s 

to
 p

ro
te

c
t 

a
n

d
 d

e
fe

n
d

 b
e

e
f’

s 
im

a
g

e
, i

n
c

lu
d

in
g

 m
e

ss
a

g
in

g
, m

e
d

ia
 t

ra
in

in
g

, i
ss

u
e

s 
d

ri
ll

s,
 a

n
d

 s
p

o
k

e
sp

e
rs

o
n

 
c

o
o

rd
in

a
ti

o
n

. 

• 
R

e
in

fo
rc

e
 b

e
e

f’
s 

p
o

si
ti

v
e

 
su

st
a

in
a

b
il

it
y

 m
e

ss
a

g
e

.

• 
A

li
g

n
 a

n
d

 c
o

ll
a

b
o

ra
te

 w
it

h
 

p
a

rt
n

e
rs

 t
o

 t
e

ll
 t

h
e

 p
o

si
ti

v
e

 
st

o
ry

 o
f 

b
e

e
f 

a
n

d
 b

e
e

f 
p

ro
d

u
c

ti
o

n
.

• 
In

v
e

st
 i

n
 f

o
o

d
 s

a
fe

ty
, p

ro
d

u
c

t 
q

u
a

li
ty

, a
n

d
 n

u
tr

it
io

n
 r

e
se

a
rc

h
.

• 
S

tr
e

n
g

th
e

n
 a

n
d

 p
ro

te
c

t 
b

e
e

f’
s 

re
p

u
ta

ti
o

n
 a

s 
a

 s
a

fe
 a

n
d

 
w

h
o

le
so

m
e

 p
ro

d
u

c
t.

TB
C

 
=

$3
6

,5
0

0

B
PR

C
T

=
$2

0
5,

50
0

TO
TA

L
=

$2
42

,0
0

0
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M
A

R
K

ET
IN

G
 P

LA
N

 F
Y2

4

IN
D

U
S

T
R

Y
 A

D
V

O
C

A
C

Y
 &

 E
D

U
C

A
T
IO

N
 

P
a

g
e

 2
 o

f 
3

IN
D

U
ST

R
Y 

A
D

V
O

C
A

C
Y

PURPOSE

A
d

v
o

c
a

c
y

 p
ro

g
ra

m
s 

w
it

h
in

 t
h

e
 b

e
e

f 
in

d
u

st
ry

 a
ll

o
w

 s
tu

d
e

n
ts

 a
n

d
 y

o
u

n
g

 a
d

u
lt

s 
to

 
g

ro
w

 t
h

e
ir

 b
e

e
f 

k
n

o
w

le
d

g
e

, e
n

g
a

g
e

 w
it

h
 i

n
d

u
st

ry
 l

e
a

d
e

rs
h

ip
, a

n
d

 s
e

rv
e

 a
s 

in
d

u
st

ry
 

sp
o

k
e

sp
e

o
p

le
. T

a
rg

e
ti

n
g

 b
e

e
f 

le
a

d
e

rs
 a

ll
o

w
s 

fo
r 

T
B

C
 f

a
m

il
ia

ri
ty

 t
h

ro
u

g
h

o
u

t 
th

e
ir

 
c

a
re

e
rs

, w
h

ic
h

 a
ll

o
w

s 
fo

r 
fu

tu
re

 e
n

g
a

g
e

m
e

n
t 

fo
r 

y
e

a
rs

 t
o

 c
o

m
e

. T
h

e
se

 p
ro

g
ra

m
s 

st
re

n
g

th
e

n
 i

n
d

u
st

ry
 p

a
rt

n
e

rs
h

ip
s 

w
h

ic
h

 e
x

te
n

d
 b

e
e

f 
m

e
ss

a
g

e
s 

a
n

d
 o

p
e

n
 t

h
e

 d
o

o
r 

fo
r 

a
d

d
it

io
n

a
l 

T
B

C
 o

p
p

o
rt

u
n

it
ie

s.
 A

d
d

it
io

n
a

ll
y,

 t
h

is
 i

s 
a

n
o

th
e

r 
w

a
y

 f
o

r 
p

ro
d

u
c

e
rs

 t
o

 
se

e
 t

h
e

ir
 B

e
e

f 
C

h
e

c
k

o
ff

 d
o

ll
a

rs
 a

t 
w

o
rk

. 

ACTION

• 
D

e
v

e
lo

p
 a

n
d

 e
n

g
a

g
e

 b
e

e
f 

a
d

v
o

c
a

te
s 

th
ro

u
g

h
 e

d
u

c
a

ti
o

n
a

l 
p

ro
g

ra
m

s 
a

n
d

 
in

d
u

st
ry

 p
a

rt
n

e
rs

h
ip

s 
to

 e
x

te
n

d
 b

e
e

f 
p

ro
d

u
c

ti
o

n
 m

e
ss

a
g

e
s 

to
 t

h
e

ir
 p

e
e

rs
 a

n
d

 
c

o
m

m
u

n
it

ie
s.

 

B
EE

F 
Q

U
A

LI
TY

 

A
SS

U
R

A
N

C
E 

(B
Q

A
)

PURPOSE

B
Q

A
 t

ra
in

in
g

s 
h

e
lp

 r
a

n
c

h
e

rs
 u

n
d

e
rs

ta
n

d
 t

h
a

t 
th

e
y

 a
re

 f
o

o
d

 p
ro

d
u

c
e

rs
 a

n
d

 p
la

y
 a

 
ro

le
 i

n
 m

a
n

a
g

in
g

 c
a

tt
le

 t
o

 p
ro

d
u

c
e

 a
 s

a
fe

 a
n

d
 w

h
o

le
so

m
e

 p
ro

d
u

c
t 

so
ld

 a
t 

re
ta

il
 

a
n

d
 f

o
o

d
se

rv
ic

e
. A

lt
h

o
u

g
h

 v
o

lu
n

ta
ry

, B
Q

A
 p

ro
g

ra
m

s 
a

re
 b

e
c

o
m

in
g

 a
 p

re
re

q
u

is
it

e
 

fo
r 

m
a

n
y

 f
e

e
d

y
a

rd
 a

n
d

 p
a

c
k

e
r 

p
ro

g
ra

m
s 

a
s 

a
n

 e
n

tr
y

 t
o

 d
o

in
g

 b
u

si
n

e
ss

. O
v

e
ra

ll
, t

h
is

 
p

ro
g

ra
m

 h
e

lp
s 

b
u

il
d

 c
o

n
su

m
e

r 
c

o
n

fi
d

e
n

c
e

 i
n

 b
e

e
f 

b
y

 s
h

o
w

in
g

 t
h

e
 b

e
e

f 
in

d
u

st
ry

’s
 

c
o

m
m

it
m

e
n

t 
to

 s
a

fe
ty

 a
n

d
 q

u
a

li
ty

 p
ro

d
u

c
ti

o
n

 p
ra

c
ti

c
e

s.
 

ACTION

• 
T

a
rg

e
t 

p
ro

d
u

c
e

rs
 w

it
h

 e
d

u
c

a
ti

o
n

a
l 

e
v

e
n

ts
 t

h
a

t 
p

ro
m

o
te

 p
ro

d
u

c
ti

o
n

 b
e

st
 

m
a

n
a

g
e

m
e

n
t 

p
ra

c
ti

c
e

s 
w

it
h

 a
 f

o
c

u
s 

o
n

 s
a

fe
ty

 a
n

d
 q

u
a

li
ty

.

• 
P

a
rt

n
e

r 
w

it
h

 T
e

x
a

s 
&

 S
o

u
th

w
e

st
e

rn
 C

a
tt

le
 R

a
is

e
rs

 A
ss

o
c

ia
ti

o
n

 a
n

d
 T

e
x

a
s 

A
&

M
 

A
g

ri
L

if
e

 E
x

te
n

si
o

n
 t

o
 c

o
n

d
u

c
t 

v
a

ri
o

u
s 

B
Q

A
 t

ra
in

in
g

s 
th

ro
u

g
h

o
u

t 
th

e
 s

ta
te

.

• 
S

p
o

n
so

r 
B

Q
A

-r
e

la
te

d
 c

o
n

te
n

t 
d

e
v

e
lo

p
m

e
n

t.

B
EE

F 
IN

D
U

ST
R

Y 

M
EE

TI
N

G
S

PURPOSE

S
ta

ff
 a

tt
e

n
d

 i
n

d
u

st
ry

 m
e

e
ti

n
g

s 
to

 s
ta

y
 c

u
rr

e
n

t 
o

n
 i

n
d

u
st

ry
 r

e
se

a
rc

h
 a

n
d

 
in

fo
rm

a
ti

o
n

, m
a

rk
e

ti
n

g
 t

re
n

d
s,

 a
n

d
 n

a
ti

o
n

a
l 

p
ro

g
ra

m
s.

 

ACTION

• 
A

tt
e

n
d

 i
n

d
u

st
ry

 o
rg

a
n

iz
a

ti
o

n
 m

e
e

ti
n

g
s 

to
 d

e
v

e
lo

p
 s

tr
a

te
g

ic
 b

e
e

f 
q

u
a

li
ty

 
p

ro
g

ra
m

s.
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IN
D

U
S

T
R

Y
 A

D
V

O
C

A
C

Y
 &

 E
D

U
C

A
T
IO

N
P

a
g

e
 3

 o
f 

3

A
G

R
IL

IF
E 

EX
TE

N
SI

O
N

 

EN
G

A
G

EM
EN

T 

PURPOSE

E
x

te
n

si
o

n
 a

g
e

n
ts

 p
ro

v
id

e
 a

 “
b

o
o

ts
 o

n
 t

h
e

 g
ro

u
n

d
” 

o
p

p
o

rt
u

n
it

y
 i

n
 r

u
ra

l 
p

a
rt

s 
o

f 
Te

x
a

s 
to

 w
h

ic
h

 T
B

C
 p

ro
g

ra
m

s 
m

a
y

 n
o

t 
e

x
te

n
d

 o
r 

ti
m

e
 m

a
y

 n
o

t 
a

ll
o

w
. B

y
 

e
m

p
o

w
e

ri
n

g
 T

e
x

a
s 

A
&

M
 A

g
ri

L
if

e
 E

x
te

n
si

o
n

 a
g

e
n

ts
 w

it
h

 b
e

e
f-

c
e

n
tr

ic
 c

o
n

te
n

t 
a

n
d

 
p

ro
g

ra
m

s,
 T

B
C

 c
a

n
 f

u
rt

h
e

r 
th

e
 r

e
a

c
h

 a
n

d
 i

m
p

a
c

t 
o

f 
b

e
e

f 
m

e
ss

a
g

in
g

.

ACTION

• 
E

n
g

a
g

e
 T

e
x

a
s 

A
&

M
 A

g
ri

L
if

e
 E

x
te

n
si

o
n

 a
g

e
n

ts
 i

n
 t

ra
in

in
g

s,
 c

o
n

fe
re

n
c

e
s,

 a
n

d
 o

th
e

r 
p

ro
g

ra
m

s 
a

t 
a

 s
ta

te
 l

e
v

e
l 

to
 e

x
te

n
d

 b
e

e
f 

to
o

ls
 a

n
d

 m
a

te
ri

a
ls

 a
c

ro
ss

 T
e

x
a

s.

A
G

R
IL

IF
E 

EX
TE

N
SI

O
N

 G
R

A
N

T 

(B
P

R
C

T 
O

N
LY

)

PURPOSE

A
g

ri
L

if
e

 l
iv

e
st

o
c

k
/m

e
a

t 
sp

e
c

ia
li

st
s 

c
o

n
d

u
c

t 
a

 v
a

ri
e

ty
 o

f 
B

Q
A

-r
e

la
te

d
 t

ra
in

in
g

s 
to

 s
p

re
a

d
 t

h
e

 q
u

a
li

ty
 a

n
d

 s
a

fe
ty

 m
e

ss
a

g
e

 t
o

 m
o

re
 p

ro
d

u
c

e
rs

 a
c

ro
ss

 t
h

e
 s

ta
te

. 
P

ro
d

u
c

e
rs

 f
o

ll
o

w
in

g
 B

Q
A

 p
ri

n
c

ip
le

s 
b

u
il

d
 c

o
n

su
m

e
r 

c
o

n
fi

d
e

n
c

e
 b

y
 s

h
o

w
c

a
si

n
g

 
th

e
 b

e
e

f 
in

d
u

st
ry

’s
 c

o
m

m
it

m
e

n
t 

to
 p

ro
d

u
c

in
g

 a
 s

a
fe

 a
n

d
 q

u
a

li
ty

 p
ro

d
u

c
t.

 

ACTION

• 
S

u
p

p
o

rt
 T

e
x

a
s 

A
&

M
 A

g
ri

L
if

e
 E

x
te

n
si

o
n

 l
iv

e
st

o
c

k
 s

p
e

c
ia

li
st

’s
 t

ra
v

e
l 

w
h

il
e

 
c

o
n

d
u

c
ti

n
g

 B
Q

A
 t

ra
in

in
g

s 
th

a
t 

p
ro

m
o

te
 p

ro
d

u
c

ti
o

n
 b

e
st

 m
a

n
a

g
e

m
e

n
t 

p
ra

c
ti

c
e

s 
fo

c
u

si
n

g
 o

n
 s

a
fe

ty
 a

n
d

 q
u

a
li

ty
.

B
EE

F 
Q

U
A

LI
TY

 &
 

SA
FE

TY
 R

ES
EA

R
C

H

PURPOSE
R

e
se

a
rc

h
 i

s 
th

e
 f

o
u

n
d

a
ti

o
n

 o
f 

B
e

e
f 

C
h

e
c

k
o

ff
 w

o
rk

. Q
u

a
li

ty
 a

n
d

 s
a

fe
ty

 r
e

se
a

rc
h

 h
e

lp
 

id
e

n
ti

fy
 i

ss
u

e
s 

th
a

t 
c

a
n

 a
ff

e
c

t 
c

o
n

su
m

e
r 

p
e

rc
e

p
ti

o
n

 a
n

d
 a

n
sw

e
r 

q
u

e
st

io
n

s 
a

b
o

u
t 

te
n

d
e

rn
e

ss
, fl

a
v

o
r,

 c
o

o
k

in
g

, p
a

c
k

a
g

in
g

, a
n

d
 s

a
fe

ty
 i

n
te

rv
e

n
ti

o
n

s 
th

a
t 

re
d

u
c

e
 t

h
e

 
c

h
a

n
c

e
s 

o
f 

a
 f

o
o

d
b

o
rn

e
 i

ll
n

e
ss

. W
it

h
 p

e
e

r-
re

v
ie

w
e

d
 r

e
se

a
rc

h
, t

h
e

 B
e

e
f 

C
h

e
c

k
o

ff
 

c
a

n
 c

o
n

ti
n

u
e

 t
o

 a
n

sw
e

r 
q

u
e

st
io

n
s 

fr
o

m
 a

 s
c

ie
n

c
e

-b
a

se
d

 p
e

rs
p

e
c

ti
v

e
. T

h
is

 r
e

se
a

rc
h

 
b

u
il

d
s 

o
n

 t
h

e
 b

o
d

y
 o

f 
k

n
o

w
le

d
g

e
 a

n
d

 h
e

lp
s 

to
 d

ri
v

e
 c

h
a

n
g

e
 a

n
d

 i
n

n
o

v
a

ti
o

n
. 

ACTION

• 
S

u
p

p
o

rt
 a

n
d

 e
x

te
n

d
 h

ig
h

-p
ri

o
ri

ty
 r

e
se

a
rc

h
 in

 T
e

x
a

s 
to

 s
h

o
w

c
a

se
 t

h
e

 b
e

e
f 

in
d

u
st

ry
’s

 c
o

m
m

it
m

e
n

t 
to

 b
e

e
f 

q
u

a
lit

y
 a

n
d

 s
a

fe
ty

.
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4

L
R

P
 S

T
R

A
T
E
G

IC
 I

N
IT

IA
T
IV

E
S

:

B
U

D
G

E
T
:

P
R

O
D

U
C

E
R

 C
O

M
M

U
N

IC
A
T
IO

N
S

P
a

g
e

 1
 o

f 
2

P
R

O
D

U
C

ER
 D

IR
EC

T 
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PURPOSE

S
h
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n
g
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e

le
v

a
n
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a

n
d
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c

c
u
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te

 B
e

e
f 

C
h

e
c

k
o

ff
 i

n
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a
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o

n
 i

n
c
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a

se
s 
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a

k
e

h
o

ld
e

r 
tr

u
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n

 T
B

C
. A

tt
e

n
d

in
g

 p
ro

d
u

c
e

r 
m

e
e
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n

g
s 

a
n

d
 e

ff
e

c
ti

v
e

ly
 d

is
tr

ib
u
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n

g
 B

e
e

f 
C

h
e

c
k

o
ff

 m
a

te
ri

a
ls

 a
re

 c
ru

c
ia

l 
to

 e
n

g
a

g
in

g
 p

ro
d

u
c

e
rs

 a
n

d
 i

n
c

re
a

si
n

g
 k

n
o

w
le

d
g

e
 

a
n

d
 s

u
p

p
o

rt
.

ACTION

• 
P

ro
v

id
e

 B
e

e
f 

C
h

e
c

k
o

ff
 i

n
fo

rm
a

ti
o

n
 t

o
 s

ta
k

e
h

o
ld

e
rs

 t
h

ro
u

g
h

 d
ir

e
c

t 
c

o
m

m
u

n
ic

a
ti

o
n

 e
ff

o
rt

s,
 a

tt
e

n
d

a
n

c
e

 a
t 

p
ro

d
u

c
e

r 
m

e
e

ti
n

g
s,

 n
e

w
sl

e
tt

e
rs

, a
n

n
u

a
l 

re
p

o
rt

, a
n

d
 o

th
e

r 
m

a
te

ri
a

ls
.

P
R

O
D

U
C

ER
 A
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ET
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PURPOSE

T
h

e
 T

e
x

a
s 

B
e

e
f 

C
h

e
c

k
o

ff
 w

e
b

si
te

 a
n

d
 d

ig
it

a
l 

a
ss

e
ts
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o
w

 T
B

C
 t

o
 d

ir
e

c
t 

p
ro

d
u

c
e

rs
 t

o
 

a
 s

it
e

 w
it

h
 t

ru
st

e
d

 B
e

e
f 

C
h

e
c

k
o

ff
 i

n
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rm
a

ti
o

n
 d

e
si

g
n

e
d

 s
p

e
c

ifi
c

a
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y
 f

o
r 

th
e

ir
 n

e
e

d
s.

 
T

h
e

 s
it

e
 a

ls
o

 p
ro

v
id

e
s 

a
 m

e
a

su
re

m
e

n
t 

o
f 

w
e

b
si

te
 t

ra
ffi

c
 f

ro
m

 o
th

e
r 

p
ro

d
u

c
e

r 
c

o
m

m
u

n
ic

a
ti

o
n

 p
ie

c
e

s.

ACTION

• 
M

a
in

ta
in

 a
n

d
 e

n
h

a
n

c
e

 T
e

x
a

sB
e

e
fC

h
e

c
k

o
ff

.c
o

m
 a

n
d

 o
th

e
r 

d
ig

it
a

l 
c

h
a

n
n

e
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 t
o
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a
re

 c
o

o
rd

in
a

te
d

 c
o

n
te

n
t 

a
n

d
 r

e
le

v
a

n
t 

B
e

e
f 

C
h

e
c

k
o

ff
 m

e
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a
g

e
s.
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D
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C
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O

M
M

U
N
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N

S

PURPOSE
P

ro
d
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c
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u
e

n
c

e
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e

a
c

h
 s

ta
k

e
h

o
ld

e
rs

 i
n

 w
a

y
s 

th
a

t 
T

B
C

 c
o

u
ld

 n
o

t 
d

o
 o

n
 i

ts
 o

w
n

. 
E

x
te

n
d

in
g

 B
e

e
f 

C
h

e
c

k
o

ff
 m

e
ss

a
g

in
g

 t
h

ro
u

g
h

 i
n

fl
u

e
n

c
e

rs
 a

ll
o

w
s 

T
B

C
 t

o
 e

d
u

c
a

te
 

p
ro

d
u

c
e

rs
, d

ri
v

e
 t

ra
ffi

c
 t

o
 T

e
x

a
sB

e
e

fC
h

e
c

k
o

ff
.c

o
m

, a
n

d
 p

ro
v

id
e

 a
 s

e
rv

ic
e

 t
o

 t
h

e
 

m
a

rk
e

ts
. R

e
le

v
a

n
t 

m
e

ss
a

g
in

g
 h

e
lp

s 
m

a
in

ta
in

 T
B

C
’s

 c
re

d
ib

il
it

y.

ACTION

• 
L

e
v

e
ra

g
e

 a
n

d
 s

u
p

p
o

rt
 k

e
y

 o
p

in
io

n
 l

e
a

d
e

rs
 a

s 
c

o
n

d
u

it
s 

o
f 

B
e

e
f 

C
h

e
c

k
o

ff
 

in
fo

rm
a

ti
o

n
 s

u
c

h
 a

s 
a

u
c

ti
o

n
 m

a
rk

e
ts

, i
n

d
u

st
ry

 a
ss

o
c

ia
ti

o
n

s,
 a

n
d

 o
rg

a
n

iz
a

ti
o

n
s.

P
R

O
D
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C
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D

U
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R
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M
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N

G
S

PURPOSE

S
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 a

tt
e

n
d
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n

d
u
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 m
e

e
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n
g
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y
 c

u
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e
n

t 
o

n
 i

n
d

u
st

ry
 r

e
se

a
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h
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n
d
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a
ti

o
n

, m
a

rk
e

ti
n

g
 t

re
n

d
s,

 a
n

d
 n

a
ti

o
n

a
l 

p
ro

g
ra

m
s.

 

ACTION

• 
A

tt
e

n
d

 i
n

d
u

st
ry

 o
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a
n
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a

ti
o

n
 m

e
e

ti
n

g
s 
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 d

e
v

e
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p
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a

te
g
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 p
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d

u
c

e
r 

c
o

m
m

u
n
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a
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o

n
s 

p
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g
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m
s.

• 
In

c
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a
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 s
ta

k
e

h
o

ld
e

r 
k

n
o

w
le

d
g

e
 a

n
d

 s
u

p
p

o
rt
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f 
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e

 
n

a
ti

o
n

a
l 

a
n

d
 s

ta
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 C
h

e
c

k
o

ff
 

p
ro

g
ra

m
s.

• 
E

n
g

a
g

e
 i

n
d

u
st

ry
 p

a
rt

n
e

rs
 

to
 a

m
p

li
fy

 B
e

e
f 

C
h

e
c

k
o

ff
 

m
e

ss
a

g
e

s.
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=
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0
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B
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T

=
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0
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L
=

$4
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u
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d
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e
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n
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w
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g

ri
c
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e
d
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o
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s 
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B
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 t
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 b
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a
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e
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 b

e
e
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d
u
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e
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C

h
e
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k

o
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n
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n

. I
t 
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 e

n
a

b
le

s 
T

B
C

 t
o
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ro
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id

e
 

c
o

n
si

st
e

n
t 

st
o

ri
e
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e
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o
u
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e
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. N

e
w
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o

u
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e

a
c

h
 p

a
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o

f 
ru
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l 

Te
x
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s 
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a

t 
T

B
C

 
c

a
n

n
o

t 
a

lw
a

y
s 

re
a

c
h

 b
u

t 
h

o
p

e
s 

to
 e

n
g

a
g

e
 a

n
d
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n

c
o

rp
o
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n
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B
C
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is
tr
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u

ti
o

n
 

li
st

s,
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u
c

h
 a

s 
C

a
tt

le
 T

a
lk

 a
n

d
 w

e
b
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te

 e
n

g
a

g
e

m
e

n
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ACTION

• 
C

o
m

m
u

n
ic

a
te

 r
e

le
v

a
n

t 
B

e
e

f 
C

h
e

c
k

o
ff

 m
e

ss
a

g
e

s 
th

ro
u

g
h

 e
d

it
o

ri
a

l 
c

o
v

e
ra

g
e

 i
n

 
a

g
ri

c
u

lt
u

ra
l 

tr
a

d
e

 m
e

d
ia

 t
h

ro
u

g
h

 p
re

ss
 r

e
le

a
se

s,
 f

e
a

tu
re

 s
to

ri
e

s,
 a

n
d

 i
n

te
rv

ie
w

s.

P
R

O
D

U
C

ER
 P

A
ID

 

M
ED

IA

PURPOSE

P
a

id
 m

e
d

ia
 e

ff
o

rt
s 

a
ll

o
w

 T
B

C
 t

o
 d

e
li

v
e

r 
B

e
e

f 
C

h
e

c
k

o
ff

 m
e

ss
a

g
e

s 
th

ro
u

g
h

 a
 

d
iv

e
rs

ifi
e

d
 m

e
d

ia
 b

u
y

 t
h

a
t 

re
a

c
h

e
s 

p
ro

d
u

c
e

rs
 w

h
e

n
 a

n
d

 w
h

e
re

 t
h

e
y

 p
re

fe
r 

to
 

c
o

n
su

m
e

 m
e

d
ia

.

ACTION

• 
C

o
m

m
u

n
ic

a
te

 r
e

le
v

a
n

t 
B

e
e

f 
C

h
e

c
k

o
ff

 m
e

ss
a

g
e

s 
to

 t
a

rg
e

te
d

 p
ro

d
u

c
e

r 
se

g
m

e
n

ts
 

th
ro

u
g

h
 p

a
id

 m
e

d
ia

 e
ff

o
rt

s 
li

k
e

 p
ri

n
t,

 d
ig

it
a

l, 
a

n
d

 r
a

d
io

.

P
R

O
D

U
C

ER
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R
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Y

PURPOSE
P

ro
d

u
c

e
r 

m
a

rk
e

t 
re
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a

rc
h

 g
u

id
e

s 
p

ro
d

u
c

e
r 

c
o

m
m

u
n

ic
a

ti
o

n
s’

 d
e

c
is

io
n

-m
a

k
in

g
 

p
ro

c
e

ss
. U

n
d

e
rs

ta
n

d
in

g
 t

h
e

 t
a

rg
e

t 
a

u
d

ie
n

c
e

 a
ll

o
w

s 
T

B
C

 t
o

 c
o

m
m

u
n

ic
a

te
 e

ff
e

c
ti

v
e

 
a

n
d

 t
im

e
ly

 m
e

ss
a

g
e

s 
th

ro
u

g
h

 t
h

e
 p

ro
p

e
r 

c
h

a
n

n
e

ls
.

ACTION

• 
M

a
in

ta
in

 a
n

d
 i

n
n

o
v

a
te

 p
ro

d
u

c
e

r 
c

o
m

m
u

n
ic

a
ti

o
n

s 
w

it
h

 s
tr

a
te

g
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 p
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n
n

in
g

, 
re

se
a
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h

, a
n

d
 m

e
a

su
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m
e

n
t.
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B
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T
E
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N
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T
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N
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L
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A
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K
E
T
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G
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a
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• 
C

o
ll

a
b

o
ra

te
 w

it
h

 t
a

rg
e

te
d

 
p

a
rt

n
e

rs
 t

o
 i

n
v

e
st

 i
n

 
m

a
rk

e
ti

n
g

 a
n

d
 e

d
u

c
a

ti
o

n
 

p
ro

g
ra

m
s 

th
a

t 
p

ro
m

o
te

 t
h

e
 

u
n

iq
u

e
 a

tt
ri

b
u

te
s 

o
f 

U
.S

. b
e

e
f.

U
.S

. M
EA

T 
EX

P
O

R
T 

FE
D

ER
AT

IO
N

 

(U
SM

EF
) 
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R

TN
ER

SH
IP

PURPOSE

Im
p

o
rt

e
rs

, s
a

le
s 

re
p

s,
 c

h
e

fs
, a

n
d

 c
o

n
su

m
e

rs
 f

ro
m

 d
if

fe
re

n
t 

c
o

u
n

tr
ie

s 
a

re
 a

t 
d

if
fe

re
n

t 
p

o
in

ts
 i

n
 t

h
e

ir
 u

n
d

e
rs

ta
n

d
in

g
 o

f 
U

.S
. b

e
e

f.
 T

B
C

 w
o

rk
s 

w
it

h
 U

S
M

E
F

, c
o

n
tr

a
c

to
r 

to
 t

h
e

 B
e

e
f 

C
h

e
c

k
o

ff
, t

o
 i

d
e

n
ti

fy
 g

ro
u

p
s 

th
a

t 
c

o
u

ld
 u

se
 t

ra
in

in
g

, p
ro

m
o

ti
o

n
, a

n
d

 
a

d
v

e
rt

is
in

g
 t

o
 f

u
rt

h
e

r 
th

e
 p

o
si

ti
v

e
 m

e
ss

a
g

e
 o

f 
b

e
e

f 
a

n
d

 b
u

il
d

 d
e

m
a

n
d

 f
o

r 
U

.S
. b

e
e

f 
in

 t
h

e
ir

 c
o

u
n

tr
y.

 A
lt

h
o

u
g

h
 e

x
p

o
rt

s 
o

n
ly

 a
c

c
o

u
n

t 
fo

r 
a

b
o

u
t 

14
%

 o
f 

p
ro

d
u

c
ti

o
n

 a
t 

th
is

 
ti

m
e

, t
h

e
 g

lo
b

a
l 

m
a

rk
e

t 
is

 w
h

e
re

 t
h

e
 m

a
jo

ri
ty

 o
f 

g
ro

w
th

 w
il

l 
o

c
c

u
r 

a
s 

c
o

u
n

tr
ie

s 
b

e
c

o
m

e
 m

o
re

 d
e

v
e

lo
p

e
d

 a
n

d
 s

o
u

rc
e

 h
ig

h
e

r 
q

u
a

li
ty

 p
ro

te
in

.

ACTION

• 
E

d
u

c
a

te
 t

h
e

 g
lo

b
a

l 
su

p
p

ly
 c

h
a

in
 o

n
 U

.S
. b

e
e

f 
a

tt
ri

b
u

te
s 

th
ro

u
g

h
 f

o
o

d
se

rv
ic

e
 

in
d

u
st

ry
 t

ra
in

in
g

, r
e

ta
il

 p
ro

m
o

ti
o

n
s,

 a
n

d
 c

o
n

su
m

e
r 

p
ro

m
o

ti
o

n
s,

 c
o

n
d

u
c

te
d

 b
y

 
U

S
M

E
F

. 

• 
E

n
g

a
g

e
 i

n
fl

u
e

n
c

e
rs

 t
h

ro
u

g
h

 b
e

e
f 

p
ro

d
u

c
ti

o
n

 a
n

d
 c

u
li

n
a

ry
 i

m
m

e
rs

io
n

 
e

x
p

e
ri

e
n

c
e

s.

IN
TE

R
N
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N
A
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D

U
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R
Y 

M
EE
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N

G
S

PURPOSE

T
B
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 D

ir
e

c
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n
d

 s
ta

ff
 a
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e

n
d
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e

e
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n
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y
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u
rr

e
n
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o

n
 i

n
d

u
st

ry
 r

e
se

a
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h
 a

n
d

 
in
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a
ti

o
n
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a
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e
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n

g
 t

re
n

d
s,
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n

d
 i

n
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a
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o

n
a

l 
p
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g
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m
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• 

A
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e
n

d
 i

n
d

u
st

ry
 o
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a

n
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a
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o
n
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e

e
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n
g
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e

v
e
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p
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a
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b
a
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m
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N
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U
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